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We have a solution:
qualitative analysis on the Web
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But does it even work ?But does it even work ?

YES !YES !

We predicted We predicted 
Miss France Miss France 
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Model of analysis

Linguistic model exposing 5 criteria we thought 
were important for a Miss to be:

 Feminity

 Character

 Sex appeal

 Cheering

 Bullying



Speech



30 minutes before speeches...

7.293
tweets

2.551
tweets



… and 30 minutes after

4.097
tweets

3.832
tweets









A business case ?

How is the Nantes Airport offer 
perceived on the Web ?



Model: 8 steps of a traveler experience

1. Travel preparation

2. Get to the airport → most of discussions

3. Park

4. Wait in the terminal → frustrating

5. Check in → frustrating

6. Board

7. Get luggage back → frustrating

8. Drive someone from/to the airport
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